Recently, Uganda has hit international headlines for the controversial Antihomosexuality Bill (AHB) and for a set of tight measures that have limited the freedom of sexual minorities. This article argues that Uganda's growth of Pentecostalcharismatic churches (PCCs) is playing a major role in influencing and defining the Ugandan public sphere, including (but not limited to) the ways in which sex and sexuality are conceptualized by, and within, Uganda's print media. The article suggests that the socially conservative nature of PCCs is highly influential in shaping the way print media write about sex and sexuality. This is because Pentecostalcharismatic constituencies constitute a considerable numerical market that print media cannot ignore. Secondly, Pentecostal-charismatics actively work towards influencing and shaping public policies, politics and public spaces, like newspapers, that discuss and address public morality and decency in the country. As the article will show, within a highly 'Pentecostalized' public sphere, alternative public discourses on sexuality are not allowed.
Introduction
The internationally 'famed' Anti-homosexuality Bill (AHB), along with other legislation and public debates that determined the politicization of sexuality in Uganda, represent a valuable lens through which to read and understand rapid social Bahati represent a new generation of politicians with strong public connections to Pentecostal-charismatic churches (PCCs).
In October 2012, the speaker of the Ugandan Parliament, Rebecca Kadaga arrived at Uganda's Entebbe airport to be greeted as a heroine by cheering crowds, who where mainly from PCCs. Kadaga was returning from a visit to Quebec, where in the aftermath of accusations of human rights violations at the expense of sexual minorities, she had accused the Canadian foreign minister, John Baird, of "arrogance … [and] attacking Uganda and promoting homosexuality".
1 She reminded Mr Baird that Uganda was no longer a colony or protectorate. In front of the cheering crowd she promised that the AHB would be passed by the end of the year as a "Christmas gift for Ugandans" 2 . As it turned out the Bill was not passed that year but it was Resistance Army (LRA). 3 Indeed in many respects the AHB has worked to divert from an array of corruption scandals, along with a slew of restrictive legislative initiatives and the overall retracting democratic climate that has defined the Museveni administration since the late 1990s. Critics of the Bill call it a "unifying force" in a climate of divisiveness. 4 However, the politicization of sexuality in Uganda must be understood in light of co-existing discourses amongst which Museveni's political pragmatism provides one possible explanation amongst others. It is possible, for example, to interpret the hardening of homophobic legislations as a measure not of failure but of success, a reaction to Lesbian, Gay, Bisexual and Transsexual (LGBT) communities and civil society movements asserting their political identity and rights as never before in Uganda and in other African contexts.
One of the dynamics that warrants deeper investigation in order to understand the political mobilization around sexuality is undoubtedly the rise in numbers and in influence of PCCs. According to Epstein 5 and Gusman 6 in recent years nearly onethird of Ugandans have converted to Pentecostal-charismatic Christianity and their growth is also reflected in the influence they are having in the Ugandan public sphere.
PCCs have emerged from a very small minority of religious communities that began to take root in the late 1950s and 1960s, and over the past 20 years have started to become very vocal social and political actors -especially in relation to the promotion of conservative and normative understandings of morality and public decency. Partly as a result of this, in Uganda sexual behaviours and their public representation are increasingly predicated upon individual behavioural choice in line with Christian conservative views of moral orders, family and the body. This is both reflected in their preaching and teaching in churches but also through public statements and their active presence and action in more secular spheres. Pentecostalism is a complex movement that cannot simply be understood through monolithic theological interpretations and unified practical actions; in Uganda, though, this movement seems to present a relatively unified message around the moral discourse on sexuality. In particular, the otherwise fragmented Ugandan Pentecostal-charismatic community has found a deep rooted and univocal voice in articulating the immorality of homosexuality. As a Pentecostal-charismatic leader stated during an interview: "The government, they understand not philosophy or theology but numbers: the greater you are the greater the voice and the more like they are to listen. Like with the Marriage and Divorce Bill 7 and the voting for this, we are pushing against certain aspects of this heavily. Also the issues of homosexuality and lesbianism. We find ourselves needing to unite to fight against this. When talking about the Anti-Homosexuality Bill and the Marriage and Divorce Bill we have to unite". 8 This paper argues that in contemporary Uganda it is necessary to understand the influential growth of PCCs to comprehend changes and dynamics within the public sphere. While this is true in several spheres, the article offers an analysis of print media in order to flesh out how public discussions on sex and sexuality in Uganda's media are increasingly aligned to Pentecostal-charismatic sensibilities. Based on an analysis of the four major national newspapers, the article investigates how
Pentecostal-charismatic influence operates in two dimensions in terms of print media;
firstly Pentecostal constituencies constitute a considerable numerical market that print media cannot ignore, and this is particularly true in the urban areas that absorb the majority of newspapers demand and where PCCs are more numerous. Secondly, it is becoming evident that the way sex and sexuality are discussed by print media is framed into Pentecostal-charismatic understandings and that alternative discourses are not allowed. This reflects the increasing public importance that Pentecostalcharismatic actors are exerting in the public and in the political sphere. 9 As Thomas suggested, 10 conservative Pentecostals have a clear mission and they actively aim to change societies through a religious inspired struggle. In this process mass media play an important role in the formation of a new political and religious identity. 11 Meyer and Moore stated the media create and reinforce "certain modes of religious intervention in society" 12 and in this sense Ugandan media are certainly going through a process of modification that deserves careful scrutiny. 15 Many journalists stated that readership is also much greater than copy sales indicate, because of their online readership numbers, too. This is indicative of the continued rapid evolution of the media landscape in Uganda.
The Descent of Pentecostalism and Sexuality in the Ugandan Public Sphere
The link between organized religion and public action in Uganda can be traced back to colonial and post-colonial history when religious actors played an inextricable role in the national public sphere. 16 Bank. 20 The National Resistance Movement (NRM) assured the Ugandan public that it was a movement of fundamental change and the main promise was to put an end to religious and ethnic divisiveness by creating a broad-based representative government. 21 In his inaugural address HIV to 'morally' informed campaigns. In four years PEPFAR allocated around $650 million USD to Uganda. 29 PCCs capitalized on PEPFAR funds that were channeled through Faith-based Organisations (FBOs) focusing on HIV/AIDS prevention giving priority to those ones that promoted abstinence and faithfulness". 30 In a certain way PEPFAR has institutionalized the foreign and domestic evangelical presence in "US humanitarian aid by enshrining the moral prohibitions of conservative Christianity in the very conditions of its funding". 31 PEPFAR funds prioritised particular moral strategies of prevention over other methods like condoms and funds were distributed along with specific requirements. Stipulations mandated that "one-third of all prevention funds should be spent on the promotion of sexual abstinence before marriage…based on the principles of ABC (Abstain, be Faithful, use Condoms), with condom distribution being treated as an absolute last resort". 32 This produced a repositioning of government and political discourse on condoms in stark contrast with the strategies of the 1980s. The second stipulation in the distribution of PEPFAR funds "exempted faith-based organizations from participating in prevention strategies they found to be morally objectionable", essentially erasing alternative prevention strategies from the public sphere. 33 Predictably the moral strictures inscribed in PEPFAR legislation have favoured PCCs' conservative sexual politics.
PEPFAR was not the only humanitarian initiative that has helped to institutionalize the Pentecostal presence. Under the Bush administration an executive order established an official office for Faith-Based and Community Initiatives in the US Agency for International Development (USAID), "with the express purpose of facilitating foreign aid contracts with faith-based service providers". 34 USAID issued a subsequent ruling that prohibited discriminatory practices against religious organisations. For Clarke, this equalized the treatment of secular and religious organizations but in reality it advantaged the latter. 35 Yet the increasing NGOization' of churches is not solely the result of U.S. When PCCs became increasingly involved in HIV initiatives, they also started to wield significant political influence in Uganda. Pentecostal national strategies started to take on a moral character for prevention driven by the need to raise a new generation of 'saved' ('born again' in Pentecostal terms) people, future leaders for the country 37 and promote their own moral conservative battle that spearheaded the antigay movement.
Sexuality has remained a taboo topic in the Ugandan public sphere until the emergence of HIV 38 opened a dialogue and made sex and consequently sexuality an acceptable topic for public discussion, and depictions of sexuality increasingly became explicit and plain-spoken. 39 This development started to be widely reflected in in print publications, talk-shows, radio programmes and popular culture. For example, in the 90s a new genre of Ugandan magazines that explicitly talked of sex, HIV and lifestyle gained extreme popularity. These were publications in English with captivating names like Spice, Chic, Bella, Trends and Secrets and they all gave voice to characters that wanted to find a sex partner and that explicitly talked of their sexual experiences that were discussed in terms of pleasure. 40 By 2000 the publication of those magazines was interrupted and they were no longer available to the public as it will be explained later in the article.
Another testimony that highlights the shift from private to public is represented by the 'commercialization' of the Ssenga. Ssenga is an institution that has endured through centuries as a tradition of sexual initiation. Usually the Ssenga was a paternal aunt or a close female relative whose role was to mentor and prepare young women for their While discussions about sex and sexuality are not excluded from the Ugandan public, those are however strongly increasingly aligned and mediated by PCCs' sensibilities.
These churches take great pride in selling themselves as purveyors of the ultimate modern religious experience 43 and part of this is their often open approach to discussing sex. 44 Indeed, Watoto Church, one of the fastest growing Pentecostal churches in Kampala, in 2013 frequently ran sermons that consisted of the pastor and his wife describing their joy-filled sex life as if on a television chat show. 45 Sex, in this context, is exalted, but is absolutely confined to a heterosexual and normative married union aimed at reproduction. In this move, PCCs achieve three things: i) a direct and frank engagement with sex, distinguishing themselves from the established churches; ii) adherence to cultural norms that stress the importance of reproduction and moral behaviour; and iii) the maintenance of a patriarchal society. This makes the PCC message about sex very powerful and politically appealing. When sex and sexuality are discussed within the moral framework of normative heterosexual
Christian families, they do not contravene codes of moral behaviour or present a serious challenge to the dominant realm of patriarchal power. For Ugandan print media, this is hugely important -it allows the quality newspapers to discuss sex in a non-threatening and 'morally acceptable' way. This goes some way towards explaining why there has been very limited public discussion about homosexuality in the Ugandan media in the past few years, despite the coverage afforded to the AntiHomosexuality Bill in the international press.
"We are trying to grow our numbers": print media and the PC readership
The influence that PCCs exert on print media is most evident at The Red Pepper, the tabloid paper renowned for its sensationalist and exaggerated news coverage, liberally sprinkled with sexual innuendo. 46 It habitually refers to a vagina as 'Kandahar', a penis as a 'whopper', and breasts as the 'twin towers'. More derogatively, homosexuality is described as 'bum drilling' or 'bum investing' and anal sex is a process that 'shatters' and 'terrorizes' the anus. The newspaper, described in Ben Opolot's article as an "extension of the freedom of expression" 47 in Uganda, at the moment of the research was undergoing a radical review away from such sexually explicit content, specifically in order to broaden its readership base. While the Antipornography Act made the issue of 'regenerating' and 'softening' the paper's content even more urgent, it is relevant to underline that The Pepper underwent a makeover in order to achieve this in May 2013, that is much earlier than the passing of the Antipornography Bill and signing into law by the President in February 2014.
One of the newspaper's employees responsible for marketing said that the editors and directors felt that they needed to rebrand because: "We felt that we really needed to start talking about religion. Especially about born-agains [Pentecostal-charismatics].
Because their numbers are growing and it is important to appeal to them. have to make a concerted effort to appeal to them. Our previous approach meant that we closed down this whole group. So we need to change. We did some small research into our readership and people told us that they loved the newspaper, that it is good, but that they can't take it home or leave it in the office. So we made the decision that we had to rebrand to make people feel comfortable". 49 The newspaper's change of stance came at a time when its main contributor of stories of sexual exploits, Hyena, retired. "A Hyena's Whopper" was a regular weekly column in The Red Pepper and formed a key part of the identity of the newspaper from its inception. 50 The Hyena column took the form of a monologue and was always accompanied by a graphic cartoon that illustrated that week's sexual adventures. Hyena's exploits demonstrated his sexual prowess and masculinity, and described sexual adventures that are free from any moral judgment. He frequently wrote that he 'shafts' women, often 'nabbing' or 'hooking' them from their husbands; the language and descriptions are misogynistic and one article even states that the woman he was having intercourse with shouted out "Wowe, Hyena is raping me!" 51 The rebranding of the paper signalled a radical departure from this and occurred just before the government shut down the newspaper. 52 Whether the rebranding and the closure were at all linked is unclear. The Red Pepper contributors that were interviewed for this research were unwilling to comment on this matter. What is clear, however, is that whilst its sexually engaged content brought it to the attention of the Ugandan public, it has not been sufficient for the newspaper to continue to grow and sustain itself. The Pepper felt it had to shift away from its tabloid persona to "be more formal, mature and serious in terms of language and layout", is "committed to serving our nation", and wants to widen "the scope of our coverage to appeal to audience clusters that we have hitherto not seriously targeted." 53 From the interviews it also emerged that pragmatically rebranding was also necessary to attract more advertisers. 54 Representatives from the other main newspapers also reiterated that advertising revenue was vital to support the continuation of print media. Interviewees felt that, in order to protect this revenue stream, newspapers must be consistently socially responsible, rather than attract consistent controversy, like
The Red Pepper. This was one way that newspapers could build trust between themselves and their readership, and by extension, their (potential) advertisers. 
Pentecostal-charismatic values and editorial strategies
The lack of nuanced debates on sexuality in Uganda's print media can also be you probably read the Vision, or that is the newspaper you want to work for." 61 The reason being, according to the participants, is that the newspaper is heavily influenced by the socially conservative views of its editor-in-chief, Barbara Kaija. Kaija is well known for her religious ethos: she has attended the Haggai Institute, a Christian leadership training program; she is known to be close to the First Lady and family;
and is herself Pentecostal. 62 In her profile for the Haggai Institute, Kaija is quoted as saying that her "job is not just a profession, but a calling" and that she "need[s] to use every opportunity possible to influence others for Jesus". 63 As such, her position as editor-in-chief at The Vision means that the media house can:
nfluence the political agenda either positively or negatively. Our coverage must therefore contribute to sowing seeds of peace, healing, and development over the land. This is important for a country like Uganda, which has a sad history of political violence." 64 According to an editor, The Vision's journalists "dance to the tune of the organisation … they don't have the backbone to write openly." 65 The Vision journalists are, she feels, constricted by the newspaper's editorial strategy and, therefore, are unable to contradict Kaija's influential beliefs. 66 A journalist from the The Observer and one from The Red Peppers stated that Kaija is "a known born again and the religion is seen as overriding the general viewpoints of the newspaper". 67 A journalist with The Vision stated that the newspaper, in part due to its editorial and journalists' adherence to Pentecostal-charismatic churches, will not "touch the gay issue." 68 Another journalist at The Vision confirmed that his (Pentecostal) religious background has a significant effect on his professional life and influence his work on a day-to-day basis. 69 He feels that he has a calling to be a "media mouthpiece" for the Lord, and that: "In the fight against homosexuality, we [the newspaper and the church] work together on these unifying causes that are aimed at preserving the moral fibre and the values of this country." 70 The journalist sees it as his duty to write about what he sees as morally responsible behaviour and to work for a newspaper that shares his personal views. He was adamant that he would be unwilling to write about "vices like homosexuality" because it is "evil" and he would not want to "promote" it. 71 Other Vision journalists also stated that they would not want to, or be able to, write about sex outside of marriage or about same sex relationships. Indeed, some of the journalists interviewed A columnist in The Observer mentioned that she felt that a heavy burden has been placed upon her to discuss sex in such a way that does not contravene both her personal beliefs and her professional position. She states that her writings will only address sex within the institution of marriage and she will not write about sex outside of marriage. She said that to write about sex without the bounds of marriage would be editorially irresponsible of the newspaper and would ultimately lead to the promotion of sexual conduct that leads Uganda's youth "down the wrong path". 76 She is passionate about her column because she feels it is an important educational tool to combat ignorance about sex. To her detractors she says that she herself "found out about sex through risk taking … [and] that this was why it was so common that our young girls get defiled, raped and get pregnant." 77 In this way, her column about sex serves as a public educational tool that engages with sex within the accepted sociocultural boundaries.
An editor of The Observer in an interview stated that the decision to write about sex and sexuality ultimately lies with the editors-in-chief of each of Uganda's newspapers. 78 He believes that Ugandans are "beginning to define their own spirituality and sexuality", but for the newspaper to write about things that are against the accepted norms of sexuality presents difficulties, as this it is "very emotive;
people get very unreasonable". 79 He went on to describe situations where some of his reporters had been threatened by prominent city pastors for writing about homosexuality and he had personally been the victim of slander for allowing the newspaper to print articles about 'deviant' sexual behaviour. The implication was that neither he, nor his reporters, felt confident enough to be able to write about sex that did not conform to accepted norms.
Other journalists who were interviewed corroborated these views. There was a strongly held belief that Uganda was, and remains, a conservative society that holds family values dear. As a result, journalists from The Monitor and The Vision also commented that their respective newspapers would not cover issues that would not be discussed by the 'typical Ugandan family'. An interviewee from the New Vision, stated that "we believe in being socially responsible", that The Vision is "a family paper… driven by what the society is like." 80 Therefore she encourages journalists to think about whether their mothers, daughters and granddaughters could read the same pages altogether. 81 The result of such editorial decisions is that when The Vision attempts comment or debate pieces about marriage and/or sex, its bottom line is often one that is commensurate with Christian views. For example in January 2013, the newspaper published eleven articles that addressed, directly or indirectly, family and sex. 82 All of them iterated in some way the importance of Christian views and three of these articles featured the First Lady, Janet Museveni, a prominent Pentecostal voice in the country, and aired her comments. In an article about the Uganda Youth Forum, Janet
Museveni is quoted as saying that the organization will "help to support and guide the young couples and strengthen their marriages so that divorce, pornography and alcoholism do not break [marriages]". 83 Similar warnings were given in an article published on the following day. 84 The article features quotes from Stephen Langa, the director of the Family Life Network, an Ugandan Pentecostal-charismatic advocacy group. Langa urged that parents should counsel their daughters "to abstain from early sex and steer clear of risky behaviour", and goes on to warn that allowing brothers and sisters to sleep in the same bedroom encourages incest.
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Such florid warnings about the dangers of unmarried sexual relations are not uncommon throughout the three main non-tabloid newspapers. Sex is couched in a moralistic discourse that seeks to encourage 'good' individual and societal behaviour that ties in with traditional and religious principles. 86 
Conclusion
This article has explored the complex relationships between Uganda's English language print media and the coverage and interpretation of sexuality and argued that Pentecostal-charismatic understandings are becoming increasingly influential in framing editorial policies and the writing of sex and sexuality in Ugandan newspapers. The response to sexuality in the public sphere is closely aligned to what Sadgrove et al. suggest is "an emphasis on morality grounded in behaviour" that influences conceptions of subjectivity. 89 This has an effect on the space that is available to discuss multiple understandings of sexuality and has the potential to close down avenues, for example, to discuss LGBT rights. That the Ugandan print media do not discuss sexualities that do not conform to the hegemonic heteronormative discourse is vitally important, particularly in the context of the Anti-homosexuality Bill and sexual minorities rights.
Further, the research shows that contemporary conceptions of civility and morality are strongly influenced by Ugandan PCCs. These codes, informed by marriage and reproduction, are closely aligned to conservative Christian interpretations; historical mainline churches remain important in everyday Ugandan life. 90 The past decade has, however, seen this religious landscape change dramatically, with the "rise, spread and phenomenal appeal of PCCs" across the continent. 91 The positioning of the PCCs as a thoroughly modern alternative to the established churches is, in part, one reason they have become so popular. Newspapers not only want to cover the events of PCCs, but to appeal to their sensibilities in order to attract what is interpreted as an ever-growing readership of PCC young attendees. This is most evident at The Red Pepper, which has had a total overhaul of its look and content to appeal to this readership group.
We realize that although the findings from our interviews with journalists and extensive ethnographic fieldwork with PCCs in Kampala, cannot be generalized to all media practitioners, they nonetheless, provide an important contextual understanding to a rapidly changing religious and social landscape in Uganda. This research is, however, troubling in terms what it means for LGBT rights. Print media remains an important tool within the public sphere in the country and its lack of coverage of the plurality of sexuality remains a significant impediment to achieving recognition for sexual choice, lifestyle and parity.
Notes

